ABSTRACT: This paper presents an overview of fifty
Introduction

The aim of this paper
The purpose of this study is to present an overview of scientific articles in the Journal of Competitive Intelligence and Management (JCIM) and the Competitive Intelligence Review (CIR). The analyses were done to bring clarity on key variables identified for this study. Part 1.2 -3 are concerned with JCIM. Part 4 is concerned with CIR.
Focus
The first table (table 1.) show empirical findings divided into eleven variables. These variables form the basis of the analysis. These are; geographic, focus, theoretical, empirical, qualitative, quantitative, proposals for further research, the author's background, gender, nationality and education. Geographic means were the study takes place and were the research is done, focus is the authors main topic in the article, theoretical/ empirical/ qualitative/ quantitative these are variables that show how the articles are built-up and which method have been used. Proposals for further research are suggestions for continued research. Author's background tells us if the author works at a university or for a company. Gender is the sex of the author(s). Nationality tells us where the authors are citizens and Education is the author's degrees.
Report structure
The report is structured as follows: Section 2 is Methodology. In Section 3 Empirical findings are represented. This includes a table of all the scientific articles that have been investigated. Other tables and diagrams can be found here, containing comparisons with selected variables. Conclusions from the empirical findings are placed in this section. Section 4 contains an overview of article published in CIR. Conclusions which summarizes the papers findings are found in section 5, followed by references of all articles checked.
Methodology
The Journal of Competitive Intelligence and Management was published between 2004 and 2008. Three articles were excluded from this overview as they did not include a sufficient amount of variables.
An empirical analysis was conducted in order to detect similarities and inequalities in the articles. To compare the articles, eleven variables were selected. The selected variables were picked out from reading a few articles at random first. Similar variables were interesting to explore further in other articles. The empirical table is focused on eleven variables. These variables form the basis of the analysis and conclusions.
There are three tables. Table 1 shows Geographical background, focus of research articles and it says whether or not the article is theoretical or empirical. Table 2 continues and says whether  articles are qualitative or quantitative and what  suggestions they have for future research. Table 3 shows authors professional background, Gender, nationality and education level.
Empirical findings
Data is provided for fifty-one articles. Thirty-three percent are about CI as a new study and its different forms in different countries. This reflects the newness of the topic. The chart over the fifty-one articles shows that there are a total of eighty-three authors. That gives 1.63 writers per article.
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Figure 1: JCIM Authors by country
The chart shows that the authors comes from twenty-one different coutries, and the country most authors come from is the U.S with 30% of the writers. The countries that follow are Canada and the United Kingdom, both with 13% of the writers. There is a need identified to explore the areas deeper.
Figure 2: Articles with suggestions of future research
The chart above shows that the continent of North America gives 57% of all the proposals or suggestions for further research of a total of twenty-one proposals. Next come Europe with 31%. Oceania has 10% of the proposals and Asia 2%. South America and Africa are not represented with further proposals for future research.
Another variable that can have an impact on the articles is the author's backgrounds. Some authors are professionals, from the business community, but most come from universities and have an academic background. Out of fifty-one articles only fourteen have authors with a business community attachment. That is 27% of all articles published in JCIM.
A conclusion from the variable focus is that they can be divided in to different groups. The main topic is how to develop Competitive Intelligence but also how to define CI. The articles about developing CI have also different subjects. Some are about development in general (universal) others about development in different countries (cultural). The second largest group is on defining CI and about the growth of CI throughout history. The third largest focus is on Business Intelligence (BI) and how to use it in the best way.
Of all the articles about the use and development of CI, 90,9% have chosen a qualitative approach and of those there are 30% that have both approaches. 9,10% of all articles have chosen a quantitative approach. 100% of the articles with the topic defining CI are qualitative. 100% of the articles on the topic of BI are qualitative, out of those 17 % are both qualitative and quantitative. Out of those articles which explore CI in different industries 66,67% are qualitative, and 50% of those have both a qualitative and a quantitative approach. There are 33,33% which only use the quantitative approach. The articles that use only a qualitative approach typically have proposals for further research where they suggest a quantitative rmethod.
In total, of all articles regardless topic, there are 92,16% with a qualitative approach and of those there are 17,02% with both approaches. Only 7,84% has solely a quantitative approach.
Overview of CIR
When gathering information for the data set, we used a stratified random sample approach. The methodology gives the possibility to collect a number of articles from each year. From approximately 250 articles published between 1996 and 2001, we picked every fourth article to summarize in the data set. In the data set, we present the variables we found interesting for the summary. We used four levels of Competitive Intelligence as sub-categories. These were categories that were most popular as subjects: article about companies, products, about marketing and partnership and cooperation (organization). The sub-categories give the opportunity to analyze differences between articles on the four levels.
Company level.
The first category is the company level. These accounted for forty-seven articles. In conclusion CIR was a popular magazine primarily for the American market. This is reflected in the high number of American authors (67%) writing about their experience with CI in different companies. 85% of contributions were made by men and 60% by practitioners in the first group. The trend is even stronger in the second group, with articles about products. It is about the same in the group on marketing too, but here female participants are more numerous. In the last group females are in the majority (75%). There is also a much more even distribution between countries of origin. 
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